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Noblesse....
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TARGET READER
High-end Lifestyle Leaders
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Noblesse CONTENTS
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CIRCULATION & DISTRIBUTION
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a r t n OWSince 2012
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TARGET READER
Gallery VIP & Art Collectors
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SPECIAL STRATEGY

The only Culture & Art magazine in korea
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WATGII& jewelry
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TARGET READER
Ages 30-50 VWomen&Men
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SPECIAL STRATEGY
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Noblesse
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SPRING - SUMMER 2021

~ TARGET READER

Ages 25-35 Women & Men
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Noblesse Weddings STRATEGY
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Advertisement Rate

Noblesse WATCH & JEWELRY Weddings

HXH|0pages cover story 100,000,000 EX|+4page cover story 60,000,000 EX|+4page cover story 40,000,000 I X|+4page cover story 40,000,000

H0IE EC 4p 48,000,000 Ao|IE EH 40,000,000 4 30,000,000 4 30,000,000

4 40,000,000 4 30,000,000 H3+HHH 10,000,000 H3+HHH 10,000,000

H3+CHH 20,000,000 H3+HHH 10,000,000 HH70|E & 25,000,000 HH70|1E B 25,000,000

S0 E 30,000,000 ' Hm| DPS 20,000,000 1R DPS 16,000,000 11K DPS 16,000,000

|HxH DPS 30,000,000 2814 DPS 18,000,000 281 DPS 15,000,000 281 DPS 15,000,000

281 DPS 29,000,000 3l DPS 17,000,000 3HI| DPS 14,000,000 3EHu DPS 14,000,000

3HuH DPS 28,000,000 SXI DPS4-7 16,000,000 41l DPS 13,000,000 41| DPS 13,000,000

481 DPS 27,000,000 SX}-3, T 7,000,000 5HHmi DPS 12,000,000 SEHuH DPS 12,000,000

SEHm| DPS 26,000,000 U LHX|(Ip) 5,000,000 |47 single editor’s letter CHH 8,000,000 |84 single editor's letter CHEH 8,000,000

=XtALO| DPS 18,000,000 7 |AHA Z3(1p) 5,000,000 211 single contributor CHH 7,000,000 2811 single contributor CHH 7,000,000

SXI&EHH AtO| DPS 17,000,000 22Xt CHH-in this issue CHH 6,000,000 Z2XtLHH-in this issue CHH 6,000,000

SX}CHH 8,500,000 EHECHH 5,000,000 EHECHH 5,000,000

EHHCHH |P 7,500,000 SXt0|ZDPS 9,000,000 =X}0|=DPS 9,000,000

EHA1/2 verticalH+LHH |p-package 11,000,000 Ut L] single 4,000,000 Ut L] single 4,000,000

EHHO0|F A2 Ist-10th 7,000,000 Elo|] 5,000,000 Elo|g] 5,000,000

T 05 AIZ I5t-20th 6,800,000 7IAHA Z1(1p) 4,000,000 7IAM 23 (lp) 4,000,000

=7+0|HDPS 13,000,000 oimmTI(1/2p) 3,000,000 QImTI(1/2p) 3,000,000
UHELHX(Ip) 6,000,000
7IAMA E11(1p) 6,000,000
EHOI(Z|42p Ol TIRY) 7,000,000

Noblesse Media International






